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iii. Abstract

Research Context and Purpose: Accounting for a significant part of the environmental impact of clothing, environmental issues surrounding the Use phase and the aftercare of garments is beginning to be recognised by both consumers and fashion retailers. With an increase in fashion retailers implementing pro-environmental care label communication strategies such as ‘Think Climate – Wash at 30°C’ and lack of clarity regarding their success, with the use of academic literature on pro-environmental behaviour theory, this study proposes a novel theoretical framework to understand ‘what drives consumer intention to follow pro-environmental care label guidance?’. This research aims to contribute to achieving two of the UN Sustainable Development Goals; “To ensure sustainable consumption and production patterns” and “To take urgent action to combat climate change and its impacts” (UN, 2018). 

Contribution: This research contributes to pro-environmental behaviour studies by offering an insight into a significantly underexplored topic area of pro-environmental laundry behaviour. Furthermore, the theoretical model proposed embodies a novel understanding of previously identified factors that predict pro-environmental behavioural intention and furthers research in understanding the drivers behind pro-environmental behaviour. Thereby, the research findings provide valuable information for both UK and International Fashion Management on pro-environmental care label communication strategies from a millennial consumer perspective. In this way, this research contributes to the UN Sustainable Development Goals by providing specific empirical research relating to encouraging pro-environmental behaviour and thereby reducing the impact of climate change and encouraging the responsible and sustainable consumption of clothing. 

Keywords: Care label, Sustainability, Pro-environmental behaviour, Aftercare, Laundry behaviour.
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CHAPTER ONE: INTRODUCTION

1.1. Background 
According to the World Economic Forum, environmental concerns now dominate the most dangerous risks facing the world (World Economic Forum, 2018). Euromonitor’s 2018 global trend report further identifies environmental concern as a pressing issue in today’s business climate, asserting that “sustainability and social responsibility is no longer enough, and in 2018 consumers will seek more radical transparency from brands” (Euromonitor International, 2018). The urgency for sustainable action has been further stressed by the UN Sustainable Development Goals, in which both the need for action against climate change and responsible consumption and production has been identified as a target to “achieve a better and more sustainable future for all” (UN, 2018). 

Widely defined using the definition from the Brundtland Commission (1987) as, “the ability to meet the needs of the present without compromising the ability of future generations to meet their own needs” (Brundtland Commission (1987, p.16), sustainability is predicted to be at the centre of innovation in the fashion industry in 2018 (Business of Fashion and McKinsey & Company, 2017). It said to evolve from being fragmented initiatives to being an “integral and defining part across the entire fashion value chain” (Business of Fashion and McKinsey & Company, 2017). 

With a predicted rise in sustainable spending (Stott, 2017b) and identified as a retail priority in 2018 (WGSN, 2018a), there are numerous potential benefits of a business adopting a sustainable approach, including; increased revenue growth, competitive advantages, fostering of innovations, higher productivity, increased consumer base, cost advantages, gained consumer loyalty and a wider talent pool (Business of Fashion and McKinsey & Company, 2017; Passport, 2017; Accenture, 2018).

In an attempt to be more sustainable, numerous fashion brands have used the lifecycle assessment as a measurement tool to quantify the environmental impact of garments (Kering, 2010; Marks and Spencer, 2015; H&M, 2018; Stella McCartney, 2018a; Levis Strauss & Co, 2018b). However often overlooked, the Use phase within this model, which encompasses the washing drying and ironing of clothes (Carbon Trust, 2011; Muthu, 2015; WWF, 2017), plays a significant part in the environmental impact of clothing (DEFRA, 2009; Carbon Trust, 2011; Wrap, 2017; ECAP, 2017; UKFT, 2017). 

In a life cycle assessment study on a cotton T-shirt by the Carbon Trust, the Use phase was found to have the highest CO2 emissions out of all other clothing supply chain activities combined (Carbon Trust, 2011). Furthermore, as depicted in Figure 1.1, a study by Waste and Resources Action Programme (Wrap) supported by the European Clothing Action Plan (ECAP), highlighted the significant contribution of the Use phase in comparison to the other lifecycle stages within the UK from 2012 to 2016 (Wrap, 2017). 
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Figure 1.1 Contribution of each life cycle stage to the carbon footprint of UK clothing in 2012 and 2016 (Wrap, 2017)
The Department for Environment, Food and Rural Affairs (DEFRA), has also highlighted the environmental impacts of the washing, drying and Ironing of clothes and linked these to the consumption of water, energy, detergent and solvents (DEFRA, 2009). Differing on the nature and physical property of the clothing fibre mix, the environmental impacts can include: resource use, water pollution, eutrophication, greenhouse gas emissions and potential toxicity impacts (DEFRA, 2009). 
Also termed garment aftercare (Stott, 2017a), the environmental implications of processes in the Use phase are beginning to be recognised by consumers, with LSN Global having identified ‘Conscious Aftercare’ as being a growing micro trend among consumers (Stott, 2017a). The UK Fashion and Textile Association (UKFT), has also highlighted that laundering in particular is now one of the areas that people are seeking to reduce their environmental impact (UKFT, 2017). In addition, there is progressive research relating to sustainability in aftercare, surrounding the issues associated with microfibres and machine washing (Ellen MacArthur Foundation, 2017; Patagonia, 2017; The Future Laboratory, 2017).
External to the fashion industry, campaigns have been developed to encourage consumers to be more environmentally conscious when washing, such as the ‘I prefer 30’ campaign (Iprefer30, 2017), AEG’s ‘Don’t Overwash’ campaign (AEG,2017a) and the ‘Turn to 30’ campaign led by Procter and Gamble UK (Procter and Gamble, 2018). 
It is said that by directly communicating with the consumer at the point of action, care label instructions can significantly reduce the environmental footprint of a garment (Gardetti and Torres, 2017; Ross and Sopcich, 2017). Some fashion retailers have adopted care label communication strategies as a solution to the environmental problem of aftercare, displaying pro-environmental guidance such as ‘Think Climate – Wash at 30°C’ in attempt to encourage lower impact laundry behaviours (e.g. Marks and Spencer, 2007).   

Whilst retailers such as Stella McCartney, H&M and New Look have adopted the ‘Clevercare’ care symbol on the care label to direct consumers to a website on the “best practices for sustainable textile care” (UKFT, 2017; New Look, 2018; Stella McCartney, 2018b), fashion companies such as Not Just a Label, Marks and Spencer, Levi’s and Reformation communicate pro-environmental guidance directly on to the care label (Marks and Spencer, 2007, Culotta, 2017; Not Just A Label, 2017; Levis Strauss & Co, 2018a).

Despite the increasing implementation of such campaigns, there is very little academic or industry research to determine whether or not this pro-environmental care label guidance would be, or indeed, is read and followed by the consumer. Furthermore, with research to suggest that many consumers laundry behaviours are engrained with habits and conventions (Rigby, 2013; AISE, 2015; AEG, 2017b; The Future Laboratory, 2017; Wrap, 2017), this research seeks to explore and explain relevant factors that can influence consumer intention to follow pro-environmental care label guidance, posing the research question ‘what drives consumer intention to follow pro-environmental care label guidance?’.

1.2 Rationale 
It is said that in order to effectively mitigate climate change, people need to adopt environmentally-friendly actions (Werff et al., 2014). Within academia, pro-environmental behaviour can be defined as “behaviour that consciously seeks to minimise the negative impact of one’s actions on the natural or built world” (Kollmuss and Agyeman 2002, p. 240) where “behaviour” in this instance refers to those personal actions that are directly related to environmental improvement (Stevenson et al., 2014).  Within the context of this study, the pro-environmental behaviour of interest is following pro-environmental care label guidance resulting in the reduction of domestic washing machine temperature, as an example.
Within academic literature, several socio-psychological theories and models have evolved to explain and predict pro-environmental behaviour (e.g. Olander and Thøgersen, 1995; Kolmuss and Agyeman, 2002; Phipps et al., 2013). Supporting empirical research in this context is largely focused on analysing the determinants of various pro-environmental behaviours such as recycling, green purchasing and energy reduction (e.g. Kinnear et al., 1974; Ellen et al., 1991; Knussen and Yule, 2008; Paul et al., 2016). However, there is a significant gap within the literature, with very little both, credible and empirical academic research on pro-environmental behaviour in relation to laundry behaviours and laundry habits. Furthermore, there is a significant lack of research from a UK consumer perspective. 

This study seeks to address these issues and to contribute to both theory and management by the development of a statistically tested theoretical framework, embodying a unique and novel understanding of consumer intention to follow pro-environmental care label guidance. On a basis of the findings of this research, UK and International Fashion Management can gain an in-depth understanding into factors that form a consumer’s intention to follow pro-environmental care label guidance and further benefit from the contribution of original ideas proposed as reliable recommendations. The findings of this research also seeks to assist understanding of the managerial implications applicable to implementation of pro-environmental care label communication strategies. 

In summary, it can therefore be seen that there is clear and credible evidence to support furthering research on pro-environmental care label guidance, and thereby contribute to   the theoretical and managerial understanding of this subject area. The following sections define and provide the rationale for the scope of this research. 

1.2.1 UK Consumers

Research suggests that laundry practices tend to differ considerably depending on the location of the consumer (AISE, 2014; Iprefer30, 2015; The Nielson Company, 2016; Ross and Sopcich, 2017). Figure 1.2 shows the results from Nielson’s study which highlights the differences in laundry habits across different regions of the world. Greenearth Cleaning generalises that in developed countries, as machine wash temperatures decrease, laundry detergent use increases and that within the EU, consumers frequently wash clothes on two basic cycles, ‘whites’ and ‘colours’ (Ross and Sopcich, 2017). 

In light of this research identifying these differing global laundry practices, and to ensure reliable recommendations, this research is therefore based on the UK consumer response only. 
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Figure 1.2 Results from The Nielson Global Home-Care Survey in 2015 (The Nielson Company, 2016)

1.2.2 Millennials 

Millennials present an important consumer group for businesses seeking to adopt a sustainable approach (Morgan Stanley, 2017; WGSN, 2018b). Results from the World Economic Forum's Global Shapers Survey 2017 reports that nearly half (48.8%) of the participants aged 18-35, chose climate change as their top concern, and 78.1% said they would be willing to change their lifestyle to protect the environment (World Economic Forum, 2017). 

Furthermore, Business of Fashion claims that 66% percent of global millennials, defined as those born between 1982-1999, are willing to spend more on brands that are sustainable (Business of Fashion and McKinsey & Company, 2017). This is further supported by the findings of the results of Nielsen’s survey, claiming that millennials, defined as between the ages of 21-34 in 2014, represent 51% of the global respondents who were willing to pay extra for sustainable products (The Nielsen Company, 2014). 

Millennials are therefore a highly relevant consumer group from a business perspective in relation to this research context, and in recognition of this, the sample population for this research was formed of millennials only. With no consistent definition of the age specification of millennials, and in order to inclusively encompass the millennial age ranges typically specified within industry reports, this research uses Mintel Academic’s definition of millennials as “those born between 1980-1999”, therefore aged between 19-38 in 2018 (Mintel Academic, 2017). This age range represents 26% of the UK population in 2016 based on data from the Office of National Statistics (ONS, 2018). 

1.2.3 Domestic Machine Washing 
With 97% of households in the UK owning a washing machine in 2016 (ONS, 2017a), it can be determined that domestic machine washing is likely to be a common laundry practice for the average UK citizen. It was therefore decided that it would be most relevant to define the scope of this study to pro-environmental care label guidance that is focused on domestic machine washing only. This choice can be further supported by research that suggests the use of washing machines is predicted to increase on a global scale by 2030 as a result of a predicted rise of the global middle class (The Nielsen Company, 2016).
1.2.4 Pro-environmental Care Label Guidance 
This research will example pro-environmental care label guidance that seeks to reduce one of the most environmentally demanding aspects of machine washing, the heating of the water (Dupont Industrial Biosciences, 2012; EPA, 2014; Iprefer30, 2017; Ariel, 2018).

Persuading the consumer to reduce the washing machine temperature from 40°C to 30°C is strongly encouraged by both environmental research bodies and detergent leaders, Unilever and Procter and Gamble (DEFRA, 2009; Energy Saving Trust, 2017; Wrap, 2017; Ariel, 2018; Persil, 2018). According to this research, it is said that if all UK citizens washed their clothes at 30°C instead of 40°C, the UK would save 12% of the energy that is currently consumed on clothes washing annually (DEFRA, 2009).  It can also be said that washing at lower temperatures can help to improve the longevity of the garment (AEG, 2017a; Iprefer30, 2017; Ross and Sopcich, 2017; Ariel, 2018; Persil, 2018). 
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2.0 Research Aims and objectives 

The purpose of this study was to quantitatively analyse the consumer intention of UK millennials to follow pro-environmental care label guidance. To achieve this, a critical review of existing theories and models on pro-environmental behaviour has identified relevant factors to consumer intention to follow pro-environmental care label guidance. The research hypotheses and theoretical framework formed on the basis of this literature review was tested to analyse their predictive ability on consumer intention to follow pro-environmental care label guidance. Furthermore, the moderating role of habitual behaviour was further tested on the relationships between the identified factors and consumer intention to follow pro-environmental care label guidance.  The results of these findings were used to inform suggestions and recommendations on pro-environmental care label communication strategies for both UK and International Fashion Businesses.

Figure 1.3 below provides a summary of the aims and objectives for this research study.
[image: ]   Figure 1.3 Aims and Objectives 
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3.0 Literature Review Summary - Theoretical Concepts and Frameworks 

Ajzen’s Theory of Planned Behaviour states that the strongest predictor of a given behaviour is the individual’s intention to perform this behaviour (Ajzen, 1985; 1991). Within the context of this study, this intrinsic link between intention and behaviour identified in the Theory of Planned Behaviour forms the basis for the literature review and the theoretical framework proposed. However, the Theory of Planned Behaviour has been critiqued by theorists such as Kollmuss and Agyeman (2002) and Phipps et al. (2013) for not accounting for various personal (e.g. motivation, emotion, awareness or attitudes) and situational (e.g. social norms, other attractive choices or economic constraints) factors which are directly relevant within the context of pro-environmental behaviours. This research therefore further examines relevant theory and models and identifies factors that are considered likely to predict a consumer’s intention to follow pro-environmental care label guidance. In recognition of pro-environmental theories proposed by both Phipps et al. (2013) Reciprocal Determinism Theory and Ölander and Thøgersen’s (1995) Motivation-Opportunity-Abilities (MOA) model which consider habitual behaviour, this study further considers the influence of habitual laundry behaviour. 
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OVERVIEW OF RESEARCH DESIGN







4.0 Overview of Research Design 

Based on the ‘Research Onion’ by Saunders et al. (2015), the research philosophy for this research is to adopt the position of a positivist (Saunders at al., 2015). As the aim and the objectives of this research were to test theory, a deductive approach was implemented (Bryman and Bell, 2015; Saunders et al., 2015). In line with this deductive approach, a mono-method quantitative research design was chosen (Saunders et al., 2015) with a survey strategy used in order to collect the necessary data to test the hypotheses within the theoretical framework and to meet the objectives.

The survey strategy employed an online self-completion questionnaire in order to collect data from the millennial population (Saunders et al., 2015). As often employed in a survey strategy (Saunders et al., 2015), the time horizon of this study was cross sectional (Saunders et al., 2015). In order to obtain the data on the millennial population, non-probability convenience sampling technique was used (Bryman and Bell, 2015; Saunders et al., 2015). A convenience sample was obtained by sharing a questionnaire on online platforms that were suitable to the millennial population. Measures were taken to make the sample as representative and accurate of the UK millennial population as possible (Saunders et al., 2015) and to reduce the social desirability bias. 

Responses obtained from the online self-completion questionnaire and the data collected was analysed with both Multiple Linear Regression and Moderated Multiple Regression using SPSS software to test the hypotheses within the theoretical framework and to meet the objectives.
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5.0 Overview of Research Findings: 

Result findings support previous theoretical and empirical research to suggest that perceived consumer effectiveness, trust and habitual behaviour significantly predict pro-environmental behaviour. Specifically, both trust in the care label and perceived consumer effectiveness positively predict and habitual laundry behaviour negatively predicted consumer intention to follow pro-environmental care label guidance. A further critical finding from the study found was that, although 80% of the millennial sample population would be more likely than not to follow pro-environmental care label guidance, 68% of the respondents stated either ‘sometimes’ or ‘no’ to reading the care label. 

This research contributes to pro-environmental behaviour studies by offering an insight into a significantly underexplored topic area of pro-environmental laundry behaviour. Furthermore, the theoretical model proposed embodies a novel understanding of previously identified factors that predict pro-environmental behavioural intention and furthers research in understanding the drivers behind pro-environmental behaviour. Thereby, the research findings provide valuable information for both UK and International Fashion Management on pro-environmental care label communication strategies from a millennial consumer perspective. 
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STUDENT RESEARCH ETHICS APPROVAL FORM 



(to be agreed with supervisor and signed off prior to undertaking primary research) 
 



NAME: Heather Portbury 



COLLEGE: London College of Fashion 



IF YOUR RESEARCH INVOLVES PARTICIPANTS, PLEASE COMPLETE QUESTIONS 1 TO 9.  IF NOT, GO TO 
QUESTION 10 BELOW. 
1. Will the participants be: (please tick as appropriate) 



 
Students at the University 
Participants outside the University 
 
 



2. How will participants be recruited and how many will be involved? (Approximate number is OK) 
 
A minimum of 10 participants will be required to complete the pilot survey and minimum of 100 participants for 
the final questionnaire. The participants will be obtained via convenience and snowballing sampling techniques 
on various appropriate social media platforms/online forums/social media groups and via email. Due to the 
Millennial sample population, only people aged between 19-38 years old will be invited to complete the survey. 
 



3. What will the participants be asked to do? (Explain clearly so that a non-specialist will understand) 
 
Participants will be asked to complete a 5-10-minute survey regarding the ‘Consumer Response to 
Environmental Care Labels’. 



4. What potential risks to the interests of participants do you foresee and what steps will you take to 
minimise those risks? (A participant’s interests include their physical and psychological well- being, their 
commercial interests; and their rights of privacy and reputation). 



 
Ethical Risks 
UAL’s code of practice on research ethics provide a guiding set of principles for research ethics, these principles 
constitute a systematic regard for the rights and interests of others in the research activity (UAL, 2018b). The 
researcher must abide by the principles of the code for respect for persons, justice, and beneficence (UAL, 2018a). 
It is said that ethical risks that need to be considered are those which might contravene the guiding principles of the 
code of practice (UAL, 2018b).  
 
Respect for participants  
Respect for persons recognises the capacity and rights of all individuals to make their own choices and decisions 
(UAL, 2018b).  
 
To reduce the risk of not adhering to the code of respect for participants: 
• Participation in the survey was voluntary. If participants choose not to participate, they would not be penalised. 



If participants decided to withdraw from the survey at any time, they were not penalised and their responses 
were destroyed.  



• Participants were not forced or hassled to complete the questionnaire.  
 
Justice for participants 
The principle of justice obliges the researcher to distribute equally the risks and benefits of participation in research 
(UAL, 2018b).  
 
To reduce the risk of not adhering to the code of justice for participants: 
• Participants were provided with a consent form on the first page of the survey displaying information on the 



purpose of the research and their rights. Furthermore, participants could contact the researcher if they had 
queries regarding the survey.  
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Beneficence for participants 
Beneficence is the principle of doing good in the widest sense. It requires researchers to serve the interests and 
well-being of others. (UAL, 2018b). 
 
To reduce the risk of not adhering to the code of beneficence for participants: 
• No questions in the questionnaire were considered to be invasive or questions that could impact on the 



psychological or physical well being of participants. 
 
Data Protection Risks: 
As the information from the survey is recorded as data, the researcher must address data protection and comply 
with the Data Protection Act (UAL, 2018a).  
  
To reduce any data protection risks:  
In order to protect the participant, prior consent of the participants was obtained on the first page of the survey. To 
ensure this consent was legally valid, in line with in UAL’s guidance for research ethics approval (UAL, 2018a), the 
consent form included the following three requirements:  
• The potential participant must be competent, i.e. of adequate age and having the necessary mental 



capacity; In agreeing to the consent form participants indicate that they have ‘read the consent form’ and are 
‘at least 18 years of age’.  



• The consent must be voluntary; Participants were made aware in the consent form that their participation in 
this research study is voluntary. Furthermore, in agreeing to the consent form participants also indicated that 
they ‘voluntarily agree to participate’.  



• Adequate and appropriate information must have been given to the potential participant; To ensure the 
consent form is appropriate, it is written in language which is appropriate for the participant/target population 
(UAL, 2018a). Furthermore, as per UAL’s guidance for research ethics approval, to ensure the participant is well 
informed prior to participation, the consent form included the following information (UAL, 2018a) 
- Purpose of the research, expected duration, and procedures.  
- What the participant is being asked to do. 
- The participant’s right to decline to participate and to withdraw from the research once participation has 



begun.  
- The foreseeable consequences of declining or withdrawing  
- Assurance of privacy, confidentiality and security. 
- What will happen to the information collected.  
- How the data and information collected will be used.  
- What will happen to the data and this research on completion of the project.  
- Who to contact for questions about the research.  



 
Privacy Risks: 
A respect for privacy is an acknowledgement that individuals have a right not to share certain information with 
others (UAL, 2018). To reduce any privacy risks: 
• Participants were made aware in the consent form that no identifying information such name, email address or 



IP address would be collected in the survey.  
 
Confidentiality Risks: 
Respecting an agreement of confidentiality is to acknowledge that certain information may be disclosed to another 
(e.g. a researcher) for agreed purposes under agreed conditions of disclosure/non-disclosure to others (UAL, 2018).  
To reduce any Confidentiality risks: 
• Participants were made aware in the consent form that the results of the study would be used for scholarly 



purposes only and may be shared with The University of The Arts representatives. 
 
Security Risks: 
In the context of information, security risks concern the risk of unauthorised persons or systems accessing the data 
collected from the survey (UAL, 2018a).  
To reduce any security risks:  
• Participants were made aware in the consent form that all data collected from the survey would be stored in a 



password protected electronic format.  
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5. What potential risks to yourself as research student do you foresee and what steps will you take to 
minimise those risks? (e.g. does your research raise issues of personal safety for you or others involved in 
the project, especially if taking place outside working hours or off University premises) 



 
There were minimal risks to the researcher throughout the research process as it was conducted in online 
environment with no direct contact with participants (UAL, 2018a). However, a risk that needed to be considered 
was the risk to the privacy of the researcher: 
 
Privacy Risks 



• To respect the privacy of the researcher and to adhere to the guidance stated in UAL’s guidance for 
research ethics approval (UAL, 2018a), only the researcher’s university email was presented to participants 
on the consent form and at the end of the survey.  



 
6. Please attach a copy of proposed written information /consent form to be given to participants for agreement 



and signing. If you are not obtaining written consent or supplying an information sheet, please explain the 
reasons for this.                                                         
 
 
                                                                                                                         Attached: 
 



7. Does your project involve children (i.e. under 16) or vulnerable adults e.g. a person with a learning 
disability? YES/NO                                                                                             
If YES, you must refer to the Guidance Note on Informed Consent in the Code of Practice on Research 
Ethics at http://www.arts.ac.uk/research/researching-at-ual/researcher-support/ and obtain a Criminal 
Records Bureau (CRB) check. You are advised to discuss this with your supervisor. 
                                   
Please tick to confirm CRB check has been obtained:  



 
 



 
Please refer to the guidance note on data protection available at http://www.arts.ac.uk/research/researching-at-
ual/researcher-support/ before answering the next question. Please consider the value of coding; the importance 
of secure storage and disposal of personal information, particularly sensitive data (e.g. records of health, origin, 
criminal record etc.) 
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8. Will you be obtaining personal data from any of the participants?  YES/NO 
 
If YES: Give full details based on the following questions: 
(a) How will you store and use this information during the course of your research? 



 
(b) What parts of this information will be confidential? 



 
(c) Will you separate personal identifiers from other (coded) personal data, and if so how will you safeguard 



the key to these data sets? 
(d) Will personal data be irreversibly anonymised or, if you have separated the data, will the linking code 



between the two databases be destroyed? 
(e) At the conclusion of your research: 



(i) Which of your data sets do you intend to retain personally for use in future research? 
(ii) Which do you intend to archive for other researchers? 
(iii) Which do you intend to destroy? 



(f) Depending on your answers to (e): 
(i)    If you intend to retain certain data sets for future use or to archive them: 



(i.i) How will they be stored? 
(i.ii) Will participants be informed what data will be retained, and will their consent be obtained 
for this? 



 (ii)  If you intend to destroy certain data sets at the conclusion of the research:   
(ii.i) Explain why this is appropriate  
(ii.ii) How will you ensure that the data will be disposed of in such a way that there is no 
risk of its confidentiality being compromised? 



 



9. Will payments to participants be made? YES/NO 
(If YES, please state amount and whether payment is for out-of-pocket expenses, or a fee. Normally no payment is 
made in student research projects) 
 
10. Will any restrictions be placed on the publication of results? YES/NO 
(If YES, please state the nature of the restrictions, e.g. details of any confidentiality agreement).  



11. I confirm my responsibility as a student of UAL to conduct research in accordance with the Code of 
Practice on Research Ethics of the University of the Arts London (the University). In signing this form I 
am also confirming that: 



 
a) The form is accurate to the best of my knowledge and belief. 
b) There is no potential material interest that may, or may appear to, impair the 



independence and objectivity of researchers conducting this research. 
c) I undertake to conduct the research as set out in this form. 
d) I understand and accept that the ethical propriety of this research may be monitored 



by the relevant College Research body and/or the University’s Research Ethics Sub-
Committee. 



 
Signature of 
Student Researcher:________________________________________   Date: _____________ 
 



12. I support this research and have reviewed it with the student: 
Signature of 



        Supervisor:   ________________________________________  Date: _____________ 
 



25/03/2018



03/04/2018
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